
THIS BLOG’S FOR HIRE! 
 
“What?  Hire a blogger?  Don’t kids do that for free these days?” 
 
Indeed they do, and so do adults (really!).  And, more to the point, young 
and old, they read these blogs as well. 
 
For that very reason, if your website is important to your business, then 
having a blog is important to your business! 
 
If someone’s website is important to his or her business at all, simply 
leaving it up with static content is, in most cases, not going to get much 
traffic.  Of course, as long as the people who need it find it, then most people 
wouldn't mind if no one else surfed to their web pages.  So why should it 
matter? 

 
It matters because 
whether a website 
appears prominently on 
a search engine mostly 
depends on the amount 
of traffic going to the 
site.  In order to ensure 
the right people find a 
site it helps to get 
everyone possible 
moving to it.  To reach 
the people you want to 

reach, you need to be generally interesting. 
 
To use the common terminology, dynamic websites are going to get more 
visits than static websites.  Blogs (“web logs”) are ways in which websites 
constantly present new content. 
 
Blogging promises you that something will be new the next time you visit. 



Social networking 
 
Blogging also allows for a form of “social networking.”  This can be as 
simple as linking another blog.  In many cases, doing so will create a track 
back link to the linking entry.  This provides a blogger with an opportunity 
to gain some additional traffic.  
 
But there are a variety of free Web 2.0 services out there that can enhance 
the chances of other people linking to your site and sharing what they have 
found with others.  Digg.com, Del.icio.us, and Technorati.com are a few of 
many tools that people use to store and share content.  In all these ways a 
blog increases exposure for a website. 
 
Conversational content 
 
A blog works by starting and participating in conversations.  It is pretty 
much exactly like what you do when you are with a group of people and join 
in real life conversations.  Sometimes you find people ignore you but, if you 
peak their interest, they will sometimes get really engaged.  And, in the 
process of getting to know you, they naturally learn what you do and offer. 
 
With comment systems, 
track back links, and 
the social networking 
Web 2.0 services, you 
can rather innocuously 
and genuinely become 
part of a conversation 
and increase your 
exposure.  Sometimes 
an entry won't generate 
much traffic.  But other 
times you can infect a 
viral marketing epidemic.  You will certainly generate more exposure than 
you would otherwise. 
 
An authentic voice 
 
It is important to realize that gimmickry won't be as helpful as genuine 
conversation.  People value authenticity; tricks to market a product are going 



to meet with sales resistance while a conversational blog will get past 
barriers. 
 
But isn't a blog created with the hope of raising awareness of a product or 
service bound to be perceived as “inauthentic?”  Not if the blogger does his 
job right. 
 
It is perfectly acceptable for a blogger to put advertising on his blog.  Also. 
news blogs are visited all the time without any worries about the profit 
motive (such as the blogs at cnet.com and zd.net). All sorts of blogs related 
to products and services are out there. Some of these are merely informative 
for those already interested, but others generate interest. 
 
Furthermore, corporate blogging has been going on for some time now.  
With corporate blogging, employees are given guidelines for blogging and 
encouraged to do so.  Consider, for example: 
 
http://blogs.thomasnelson.com/pages/BloggingGuidelines.htm 

 
These guidelines were 
produced by and for a 
major book publisher. 
 
In all these ways, 
blogging can be used to 
help a commercial (or 
non-profit) enterprise.  
The only real 
requirement for 
authenticity is that the 
writer of the blog be 
authentic--that he blog 
about things that are 
genuinely interesting. 

 
Who Needs Us? 
 
If you are a large company with many employees, you can probably follow 
the lead of other corporations and get your employees to generate interest for 
free.  



 
THIS BLOG’S FOR HIRE is primarily aimed at small to medium 
companies with busy staff who don't have the time to blog.  They have 
employees who are already busy with their jobs and don't want to adopt a 
new hobby that takes away from their personal or family time. 
 
Options 
 
THIS BLOG’S FOR HIRE can work with your web master to blog directly 
from your site.  It may be more informal and attractive however, to simply 
start a blog on another site that frequently links to you.  This also gives us 
the ability to include social networking options that some sites are not ready 
to handle. 
 

 
 
In some cases, THIS BLOG’S FOR HIRE can be a transition phase.  Once 
the blog is up and running, a business may decide that they can now do the 
job themselves.  So while some will want our services as a permanent aid, 
we are also happy to work for six months and then see if the company can 
continue the blog with internal resources. 
 
In other cases, for a CEO or company president who thinks it is important to 
be the "public face" for his corporation, THIS BLOG’S FOR HIRE can offer 
executive ghost writing services for the blogging medium.  Some CEO's 
have the ability to include this sort of writing in their schedules (a favorite 
example: Michael Hyatt, President & CEO of Thomas Nelson Publishers -- 
http://michaelhyatt.blogs.com ).  But this sort of public relations ability is 



not in every CEO's or president's skill set.  As a service of Scroll & Quill 
Consulting, a ghostwriting agency, we can collaborate and write for you. 
 
About Us 
 
THIS BLOG’S FOR HIRE is a service for Scroll & Quill Consulting, 
LLC—a writing agency that specializes in ghostwriting projects but offers 
other services as well 
 
Mark Horne, the primary writer for Scroll & Quill has been web publishing 
and blogging since 1997.  He is also an accomplished professional ghost 
writer, nonfiction book author, journalist, and editor. 
 
Clients 
 
In the case of ghostblogging or anonymous blogging we naturally cannot 
share our client list.  However, we can list our clients who do not need 
confidentiality. 

 
Connect our People, a community building system 
(tm) wanted to generate “buzz” and increase traffic 
to their site. 
 

http://connectourpeople.com/blog/ 
 
Since Connect Our People is a web 2.0 service, THIS BLOG’S FOR HIRE 
has engaged in the ongoing discussion of churches, technology, and web 2.0.  
Additionally, we quadrupled traffic to the site. 
 
Contact 
 
You can contact THIS BLOG’S FOR HIRE through Mark Horne.  Just 
email him at mark@hornes.org and put “this blog’s 4 hire” in the subject 
line. 


